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e Core funding from Government
e London head office

e Operate in 31 markets worldwide
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To build the value of tourism in Britain—
visits, spend, spread

To build partnerships - national, regional, British

Council etc

To provide tourism information and
gather market intelligence

To give our government sponsors 30:1 ROI




[image: image5.jpg]isit®
=

i
UK tourism headlines 7\

e 6t largest industry, worth £74.2bn

e 27.7 million overseas visitors, spending £13 billion
e Domestic overnight trips worth £26.5 billion

® GB resident day trips worth £31.8 billion

e 129,500 tourism businesses. 77% are small firms

o Greatest increase (30%) in overseas visitors is in
those aged 65+

Sources: IPS 2004 / UKTS 2003
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Quality is Key a:

e Government and VisitBritain committed to Quality
e The quality of the tourism product
® The quality of the ‘tourism for ALL’ product

® The National Accessible Scheme (NAS) includes ca.
500 accessible places to stay

e OSSATE can complement NAS by:
¢ helping us to give consumers who have a wide
range of access needs, a wider range of places
to stay
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Whitby

Contact: Mrs Susan Muir, Fowl Green Farm, Commondale,
Whitby Y021 2HN

T:(01287) 660742

E:info@fowlgreenfarm.com

1: www fowlgreenfarm.com

Three 18thC rough-stone pigsties and born,
converted to combine ariginal features with OPEN Al Year

21StC comfort, set on o traditional il sheep

form with footpaths and picnic sites across the. Fom——
formland. The cottages are accesible o al st gl
having ground floor bedroorm, adapted bah/

stower focilties and outside patio, barbecues

‘and garden arcos.
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National Accessible Scheme (NAS):
o Fixed criteria + extensive, expert
assessment = access classification
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National Accessible Scheme (NAS):

* Fixed criteria + extensive, expert
assessment = access classification

e The ‘Rolls Royce’: +- 500 in England
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In addition, via OSSATE:

o Descriptive data fields (NO fixed criteria) +
self assessment + potential verification by
experts = visitors can decide for themselves if

a place to stay is accessible to them personally
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In addition, via OSSATE:

® Descriptive data fields (NO fixed criteria) +
self assessment + potential verification by
experts = visitors can decide for themselves if
a place to stay is accessible to them personally

e Potential for inclusion in VB Quality Assurance
scheme - The ‘Mini”: +- 32,000 in England
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This will provide a wider range of
accommodation options to cater for consumers
with a wide range of access needs.

Not only those with high access needs,but also
the modest needs of the world’s ageing

population - the fastest growing sector of
VisitBritain’s overseas markets eg:

Currently aged 55+, visitors from:

New Zealand 36% Australia  27%
Canada 33% USA 25%
South Africa  31%
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The world’s ageing population growing rapidly
eg population of France aged 55+ NOW =
25%

by 2010 = 33%

We MUST provide these huge market
segments with good quality information that
makes it easy for them to find places to stay
that are accessible to them personally.

If we don't, they won't visit Britain!

So how do we provide _t»His information.....
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On-going media and travel trade activity
Greater emphasis on the consumer
Focus on online marketing -
Leading the World
via visitbritain.com

to Britain

Importance of Customer Relationship
Management (CRM)

Online purchase
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VisitBritain’s online marketing

e 10 million visitors per year - target 27 million
by 2008

e Over 5 million customer contact records, 4
million e-newsletters delivered to date

e Online product database 32,000 records, 5%
expected bookable online by early 2006

® Real opportunities to develop the growing
markets of 55+ - with OSSATE
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Thank you




