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The Greek CSF 2000-2006 aims to contribute to Greece’s further integration in the EU and in the knowledge-based world economy by promoting structural change, higher productivity and employment. Productivity is the key factor determining a sustainable long-term growth rate and thus the conditions for improved living standards. CSF priorities are focused on the types of investment in physical, human and knowledge capital that are most conducive to increase Greek productivity. This strategy is expected to create the conditions for sustained high growth rates leading to real convergence with the rest of the EU in terms of GDP per capita. The CSF 2000-2006 is financed by 21.32 billion euros from the Structural funds, and some 3.3 billion euros from the Cohesion Funds, and loans and guarantees from the European Investment Bank and European Investment Fund. 


The CSF strategy is further analysed in 7 priority axes: Human Resources, Transport,    Competitiveness, Rural development and fisheries, Quality of life, Information society, Regional development. As regards competitiveness, the intention is to modernise and diversify the system of business support with a focus on SMEs and business starts, putting tourism on a normal business footing, introducing new types of financial products and derivatives, integrating training and education with investment in assets, and finally supporting the liberalisation of energy markets and the achievement of the Kyoto targets.
The total cost of the operational programme “Competitiveness” is 6,696,578,456 euros. The public cost is about 50,4% of the total cost(3,349,585,740 euros) whereas the private participation is 49,6%(3,346,992,716 euros) The community participation is the 61,5% of the total public cost (2,055,773, 607 euros) while the national participation comes up to 38,5%(1,293,812,133 euros).



In order to achieve the programme’s strategic objective, namely the convergence of competitiveness with other European countries, a series of specific objectives has been set, the most important of which are the following:

a) Enhancement of the competitive edge of existing enterprises and creation of new enterprises that will exploit innovation and make use of modern technology.

b) In the framework of research and technology, the goal is to encourage new business activities and to support the creation of new competitive advantages based on cohesive technical and economic networks.

c) Restructuring and enhancement of Greece's existing advantages in tourism, while simultaneously creating new advantages.

d) Increasing the contribution of energy and natural resources fields to Greek competitiveness, while respecting the country's environmental obligations. 


The Operational Programme “Competitiveness” consists of 9 priority axes which are further analysed in 37 measures in total. As far as tourism is concerned, measure 2 of the priority axis 2 aims to the upgrading of accommodations and the enhancement of the SME tourist enterprises. Priority axis 5 targets on the differentiation of the Greek tourist product and the promotion of Greece as a tourist destination. Finally,  measure 8.1. is designed to promote  tourist education and training.



Measure 2.2. will be implemented through three projects:

· 2.2.1. Quality modernization of accommodations which are included in development law(L.2601/98)

· 2.2.2. . Quality modernization of accommodations which are  not included in development law(L.2601/98)

· 2.2.3. Business plans of SMEs of all Tourist Sections.


Project 2.2.2. is designed in order to support financially all type of accommodations which are not funded by the development law(L.2601/98). The main aim of the action is to modernize and upgrade the quality of the services offered by the small and medium-sized tourist enterprises. The public cost runs up to the 45% of the total cost.

The programme 5.3.1.1 “Greek Cuisine”, which belongs to the Action 5.3.1.  “Integrated alternative tourism activities-Development and exploitation of cultural heritage-Greek Cuisine “, targets to the promotion of Greek traditional, national and  local cuisine in order to become a significant and identifiable element of the Greek tourist product. The public cost is the 55% of the total investment.

As far as selection and approval procedures are concerned, final beneficiaries (enterprises) ought to select among a list of eligible expenditures in order to grant a contribution by the Funds.

Regarding Project 2.2.2.’’ Quality modernization of accommodations which are not included in development law (L.2601/98)’’, enterprises have to choose 3 out of 7 categories of expenditures, including a wide range of activities-projects. In particular, works-projects aiming at making tourist lodgements and accommodations accessible to handicapped and disabled (people), are obligatory in order for an enterprise to be funded by the measure. Infrastructure works for accessibility are implemented according to the urban-planning regulations. 

In terms of the programme 5.3.1.1 “Greek Cuisine”, entrepreneurs willing to be financed by the Funds, should in any case include in their proposals works/ projects which refer to the subject of accessibility of people with disabilities. As already mentioned, works promoting the accessibility of people with special needs have to be in absolute consistence with the land and urban planning regulations. The basic aim of both programmes is to eliminate accessibility problems which people with disabilities face when they are on holiday.


Indicatively, the following expenditures are regarded as eligible and are being financed by the measure: 

	construction of ramps of rise from the street level and benches of reception following the appropriate requirements-specifications for people with disabilities

	water coolers,

	telephone booths,

	W.C.

	elevator accessible to people with special needs

	special labelling in order to facilitate disabled people’s movement

	configuration/formation of exterior and internal spaces, and

	special studies referring to the accessibility issue.


In the framework of future tourist development, the accessible tourism issue constitutes a matter of major importance, being a top priority of people designing and implementing tourist policy in Greece. 
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